
Webinar Presentation  
Top 10 Tips 



1. Keep it interesting – keep their 
attention 
•  It’s very easy for webinar participants to be distracted by email, web 

browsing etc.  Design and plan your presentation so that it is fast 
moving, interesting, and appealing. 

•  Use the various webinar tools (e.g. polls) but they are not a replacement 
for the exciting content you must pack into your webinar.  

•  Using small, subtle animations can be a good way to focus and keep 
attention on what you are saying.  Use the whiteboard tools to add an 
arrow or circle an important point.  Don’t overuse though! 

•  You may want to address your audience as individuals rather than as a 
group. Use the singular ‘you’ in your statements and questions. Instead 
of saying ‘I wonder if anyone out there can answer this question’, say ‘I 
wonder if you know the answer to this question?’  Each listener should 
have the feeling that you are speaking directly to him or her.  



2. Variation 

•  Consciously change the pitch of your 
voice and your speed of delivery.  Every 
small change in your delivery style 
refocuses your audience’s attention on 
your voice and your content.  Find a way 
to prompt yourself with a reminder. 



3. Enthusiasm 

•  Demonstrate to your audience why they should care 
about your information.  Keep enthusiasm in your 
vocal tone and in the words you use.  

•  Remember to focus on the value of your information to 
the audience – why is this interesting/important to 
them? 

•  It’s commonly thought that you can ‘hear’ a smile in 
someone’s voice, especially important if you are not 
using webcams. 



4. Use slides well 

•  Design your presentation and rehearse, and 
then bullet point what you want to say.  

•  Use high-contrast colours that let foreground 
text be easily seen and read over the 
background.  Remember that some attendees 
may be watching on small screens.  Make text 
and graphics large and easy to read at a 
glance.  



5. Prepare and rehearse your 
presentation 
•  Practice your talk – time and record it.  Sort out any ‘tics’. 
•  Use bullet point notes to help you remember the key talking point 

for each slide, and rehearse your presentation enough to feel 
comfortable in talking to the audience rather than reading to 
them. 

•  Script your opening and your closing sentences or paragraphs.  
This helps with your confidence in starting and finishing strongly 
your part of the webinar.  The rest of your presentation should be 
conversational rather than scripted.  

•  Ensure that the moderator has your presentation well in advance. 
•  If you are using webcam, think about what to wear – so that it’s 

not distracting in colour/design, and check your background! 



6. Reference information 

•  Adobe Connect gives us the ability to 
share documents and files with 
participants either during an event or at 
the end.  This saves putting large 
amounts of reference material in your 
presentation. 



7. Be prompt and professional 

•  keep the atmosphere of the event professional 
and start on time 

•  webinar participants expect that an event will 
start on time, and may drift off unless kept 
informed at the very least 

•  you should keep within the time frame – finish 
on time, and invite participants to stay for 
discussion 



8. Audience interaction 
•  You can invite and encourage participation in your webinar by 

including polls or typed questions and responses – make sure 
they add value for participants though.  When you ask for 
information, explain why and how it helps their experience of the 
webinar.  For example you could say ‘This will make sure that I 
am addressing the things that you want to hear about.’  

•  You can use the ‘emoticons’ for feedback – e.g. agree/disagree, 
and to check that attendees are still there. 

•  Think about how you handle questions – throughout the webinar, 
or at the end.  You might want to ask someone to help you handle 
the questions, and agree with them beforehand how you do this. 



9. Before leaving the event 

•  make sure that you round up the main points, have 
answered questions (or are clear about how you will), 
and that participants know how to get more info and 
who to contact 

•  end strongly, on time, with a clear message and note 
any requests for more information or a follow-up 
contact 

•  it is important to end the event on time, however, you 
might want to stay on line and invite people who also 
wish to remain for a discussion, but clearly sign off. 



10. Effective follow up 

 
•  When planning your event, block out 

time on your calendar immediately 
afterwards to deal with follow up activity.  



And an extra!  
Avoid using cues such as ‘look here’, ‘in this 
part’, etc. without fully explaining what you are 
looking at. 
Five effective phrases for capturing attention: 
•   assuming that you 
•   if you are considering 
•   remember that 
•   imagine if 
•   you may also be thinking... 



And to think about J 
•  From a survey ‘Why people leave webinars’. 
•  Casting your net too wide. 
•  Making it about you – not about the customers.  Avoid 

‘come and see what we can do for you’.  They may not 
care unless you can solve their problem. 

•  No clear call to action. 
•  No standard process – checklist – it’s the little things 

that will make a big difference. 
•  Poor presentation: poor preparation, lack of 

interaction, inappropriate audience analysis. 


