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Increasing;

• Choice

• Control 

• Connectedness
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The reason patients are slow to adopt digital healthcare is primarily because existing 

services don’t meet their needs or because they are of poor quality. 

Non-digital channels will continue to be relevant and important, so digital channels 

will have to be embedded in a well-thought-through multichannel concept. 

Myth 1: People don’t want to use digital 

services for healthcare



In fact, older patients (those over 50) want digital healthcare services nearly as much 

as their younger counterparts. 

More than 70% of all older patients in the United Kingdom and Germany want to 

use digital healthcare services. 

There is a difference between the kinds of digital channels older and younger patients 

want to use. 

Older patients prefer traditional digital channels such as websites and e-mail, 

while younger patients are, unsurprisingly, more open to newer channels such 

as social media.

Myth 2: Only young people want to use digital 

services



The practice of healthcare supported by mobile devices is often hailed as the 

future of digital services in healthcare. 

Surveys show that demand for mobile healthcare is not universal.

It is therefore not the single critical factor in the future of healthcare digitization. 

So, do not put all your eggs in one basket!

Myth 3: Mobile health is the game changer



Health systems, payers, and providers often think they need to be innovative when 

designing their digital-service offerings. 

The core features patients expect from their health system are surprisingly 

mundane: efficiency, better access to information, integration with other 

channels, and the availability of a real person if the digital service doesn’t give 

them what they need.

Highly innovative services, better apps, and more social media are far less important 

to most patients 

Myth 4: Patients always want innovative 

features and apps



When going digital, many institutions think it is necessary to “go big” before they 

can achieve anything.

They believe they must build a comprehensive platform with offerings along the 

entire spectrum of services. 

Start smart and act fast and accurate and cater for the REAL needs of your 

service users.

Myth 5: A comprehensive platform of service 

offerings is a prerequisite for creating value
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